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WILMINGTON UNIVERSITY 
): BMK 305 

COURSE DESCRIPTION: 
This course examines practices, strategies, and managerial problems unique to 
marketing and distribution of products and services to industrial and business buyers. 
Additional factors examined are procurement and sales practices, and cost and price 
analysis. This is a required marketing course for marketing majors. 

MAJOR INSTRUCTIONAL GOALS:  
GOAL A:  
Identify the marketing principles and factors that comprise business marketing. 

Learning Objectives: The student will: 

A-1  Explore the importance of business marketing and the role it plays in our 
environment  

A-2  Differentiate between business and consumer marketing  

A-3  Determine the characteristics of business demand and organizational 
buying behavior  

A-4  Explain business market planning and formulation of strategy  

A-5  Explore the ethical issues of business marketing  

GOAL B:  
Explore the organizational buying process and the role of professional selling and sales 
management. 

Learning Objectives: The student will: 
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B-4  Determine the importance of attracting and retaining the business 
customer to the overall strategic plan of the organization 

GOAL C:  
Discover the importance of market research analysis.  

Learning Objectives: The student will: 

C-1  Examine the components of the rigorous scientific approach to business 
marketing research 

C-2  Define and solve marketing research problems 

C-3  Develop information sources- both primary and secondary 

C-4  Identify marketing information systems 

GOAL D:  
Discover opportunities through market segmentation and positioning in the B2B arena.  

Learning Objectives: The student will: 

D-1  Identify various approaches for market segmentation  

D-2  
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GOAL G:  
Explore the role of promotion in business marketing.  
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Learning Objectives: The student will: 

 J-1  Appreciate the complexities of the global business environment 

 J-2  Discuss the opportunities and challenges involved in international 
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