
PRE-REQUISITE(S): BMK 305 and BMK 400 
COURSE DESCRIPTION: 
The Mobile and Digital Marketing course at Wilmington University will provide students 
with ways to take advantage of the changing digital landscape. Students will learn how 
to successfully design, develop, and integrate marketing plans that take advantage of 
the rapidly growing mobile market. This course is an opportunity to understand how to 
build and execute social marketing programs on mobile platforms providing a rich 
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B-2     Defining the social media and mobile technology in the Consumer 
Decision-Making Process 

B-3     Integrating Group Influence in Social Media and Mobile Networks 
B-4 Producing social communications and digital insights through various 

channels  
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